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The Sleeping 
GIANT 


by Don L. Neer*, Executive Secretary 


National Industrial Recreation Association 


Today | want to talk with you about a sleeping giant. 
I’m sure all of you are familiar with the legends of Paul 
junyan. As a boy growing up in Northern South Dakota 
and Minnesota, I never tired hearing the exploits of the 
giant Paul and Babe, his blue ox. I think from this folk- 
lore | learned to believe in giants. I like to think it was 
Paul who lured me from the comforts of my home and 
gave me the pioneer courage to work my way through the 
University of Minnesota. He seemed to say, “You can be a 
giant too, if you believe in yourself!” History is full of 
giants: Einstein, Henry Ford, Marconi, Lindberg. 

There are giants all around us. All we have to do is to 
bestir them, and put them to work. Giants, you see, are 
born in the minds of men, not out of the self-satisfactions of 
the past. Nothing. we are told, is so powerful as an idea 
whose time has come! 

| have been watching an idea stir in the wilderness now 
for some time. In the last two and one-half years I’ve had 
a close look at this slumbering giant—I’ve felt his muscles, 
examined his skill, and studied his I. Q. 

Yes, I’ve seen this giant in the faces of earnest men 
and women who make up our Board of Directors—I've 
seen it in our Executive Committee. when recently some 
of the busiest took time out to wrestle with Bylaw changes 
which will make NIRA function smoothly and equally for 
all members—I heard it in the silent tones of a soft prayer 
that was uttered as we began the opening session of our 
16th National Conference in Chicago this June. 

| have seen the giant at work in the letters that con- 
tinually say to me—“What can | do”—“I will be happy 
to serve’—“When do you want me to go to work?” 

| have heard it in the voices that call on the telephone, 
voices that suggest ideas and ask questions and make ap- 
pointments. | have seen the giant stir awake in the vast 
new plans for our new national magazine. RECREATION 
MANAGEMENT, in our regional workshops and con- 


ferences such as this great California meeting. 





I have seen it in the earnestness with which our national 
staff has pitched in to make our Association industry's 
national clearing house in all matters pertaining to in- 
dustrial recreation. 

Yes, | have seen this giant stir awake in a hundred 
different places. So many, in fact, that one of the real 
problems we must solve is when and where and how much 
time and money we can devote to the job that is before 
us. The question is how can we harness this force that 
We are just now beginning to define and comprehend. 


Excerpts from an address given at the Eighth Annual California Recreation 
Conference (Industrial Section) February 17th at Fresno, California. Format 
credit should be given to Glenn B. Sanberg, Executive Vice President, American 
Society of Association Executives. 





I’m sure that many of the pioneer industrial recreation- 
ists know the magnitude of the challenge of the industrial 
recreation movement. One of our keynote speakers at the 
recent Chicago conference, Robert Galvin, President of 
Motorola, stated: “In my estimation, the newest profession 
in our industrial society is that of industrial recreation. 
[ronically, it has only been in the last few years that this 
type of formal activity such as you are engaged in has 
become adequately recognized in our industrial society. 
Only the first few chapters of what you can accomplish 
for American industry have been written.” 

Do you see this industrial recreation giant... . . 52,000 
companies with 70 million individuals located in every 
state and province in North America. Hard working people. 
with different interests and skills, who for the most part 
are the product of a time in American life when recreation 
was considered waste, when opportunities for recreation 
in terms of time, program and facilities were hardly in 
existence, who now for the first time have Jeisure time 
for something other than the essentials of existence; time 
to do some of the things they have always wanted to do. 
Enlightened employers are beginning to realize that the 
welfare of their employees and their capacity to enjoy 
life is the most important part of every company. That the 
director of recreation is a vital member of management's 
team; that employee rapport is so interwoven with pro- 
duction that success or failure depends on that company’s 
program of human relations. 

Am I dreaming? Am I thinking in platitudes? No, | 
don’t think so! My job, as I see it, is to help wake up 
that sleeping giant—to loose the bonds that hold him 
down—to free him for the great days just ahead... 

How? First, by releasing the bonds of management 
opinion a great many executives are still looking at 
industrial recreation with the attitude that “what employ- 
ees do during their spare time is their own business.” We 
must all realize that we have a big selling job to do... 
we need to stress and restress the benefits and values of 
our programs. Such values as physical fitness, relief from 
job tensions, the finding and development of leaders, the 

continued on page 18 
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Industrial Recreation 
Builds Leaders—lIt 
Also Creates A New 
Corporate Image In 


The Community— 


Industrial recreation is an extremely important activity in the Motorola scheme of StF 
things. I’ve given it a great deal of thought and attention. I’ve participated in many 
of the programs. Perhaps this latter is selfish because the participation has done me Nort 
a lot of good, and I’m convinced that participation has been good for my associates. mes 

I certainly don’t claim to be an expert in analysis of the operating phase of recrea- p Avo 
tion programs, but I do claim to be an enthusiastic participant and supporter. WAL 

The basic objective of industrial recreation is to recognize man’s needs as a social Chie 
entity. This is a sound objective. f Osk 

Industrial recreation has given opportunity for personal expression, individuality b Farm 
and recognition to the men and women in industry. This is an essential part of full | 
membership and belonging in an organization. Dear 

Through recreation people become better acquainted. We find many interests in F Chan 
common with each other. We gain better understanding of each other. We break : 
down and overcome those persistent barriers that God seems to have given us as 5 Inter 
worthy obstacles to overcome. In the process, people have fun. I think people should ay 
have fun. Ohl 

Viewed from more than a personal standpoint, recreation is good for the corpora- HER 
tion. Being known as a company with a sincere recreation program helps in recruit- Pom 
ing. Our company is more attractive to a new employee. , WA 

Further, family recreation and community recreation are real values to the family. i Milw 
Company recreation ties in with this, bringing the family, ADV 
community and company closer together. 

Finally, new leaders are frequently discovered as the driv- East 
ing forces in company recreational sports and clubs. Flot 

Taken altogether, the recreation activities at Motorola are Los 





a natural, mutually enjoyable extension of wholesome, on- Pw 
the-job relationships. Our programs have long been one of Akro 
the strong links in the communications chain among all of us RAL 
here. I feel confident this will continue, with even greater Chic 
vitality and enthusiasm, in the years ahead. Alli 


Robert W. Galvin Detr 


President of Motorola, Inc. 
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A week-end vacation with de-luxe 
trimmings proved to be one of the 
most relaxing and gayest vacations 
ever for Evelyn and Charlie Maggiore, 
employees of C.1.T. and members of 
the C.L.T. Club, CITizens social group. 

Winning this week-end vacation in 
the big city was as simple as pulling 
a name out of a hat—for that’s how 
Maggiore won. Three  out-of-a-hat 

‘ drawings were conducted to determine 
the winner. First, the lucky floor in 
the home office was drawn. The next 
day, while suspense mounted, the lucky 
department was chosen in the same 
manner. Finally the suspense was dis- 
pelled when Charlie’s name was drawn. 

For Charlie, Statistical Department 
Supervisor, it meant a quiet pleasant 
hotel room with no household chores, 
two days and two nights of sight- 

and entertainment, and_ the 

Honolulu-flavored food and 

drink with dancing at the Hawaiian 

Room—with genuine hula dancers. 
The contest was sponsored by the 


seeing 
exotic 


Week-End Vacation Offers Opportunity 
To Add Zest To Employee Contest — 





RIDING AROUND CENTRAL PARK IN THE HISTORIC HORSE-DRAWN CAB 
leaves vacationers with pleasant memories of a week-end vacation that was not 
only exciting, but restful and relaxing. 
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Lexington Hotel and the C.LT. Club, 
Home Office ClTizens group which 
carries on employee recreation pro. 
grams of all kinds. 

Second-prize winners joined Mag. 
giore and his wife for the dinner and 
theater party the first evening. Central 
Park, window shopping, and_ other | 
“sight-seeing” seldom done by native | 
New Yorkers added the sparkle of the 
unusual to the week-end. 

Week-end vacations are fun. They 
can usually be planned on an _ inex. 
pensive and yet fully satisfying basis 
without traveling any great distance 
from home or involving any lost time 
from the job. 

At the same time, they can serve 
as a contest stimulator which can be 1 
carried on frequently, keeping interest 
high from week to week and month to 
month. The variety of potential ac: 
tivity afforded in or near most com: 
munities makes the week-end vacation 
a most attractive interest-builder for 
all sorts of employee programs. 











NEW C.I.T. OFFICES IN NEW YORK 
are visited by weekend vacationers § 
Charles and Evelyn Maggiore. 
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A BREATH OF FRESH AIR BETWEEN 


the acts of ‘‘New Girl In Town“ 





staff at the Lexington Hotel's Famed Hawaiian Room. 





Sy rearurerre 


DEDICATE SUN CENTER— 
SUNOCO EMPLOYEE 
RECREATION BUILDING 


One of the largest and most modern 
of employee recreation buildings was 
dedicated recently at the Marcus Hook, 
Pennsylvania, plant of Sun Oil Com- 
pany on the company’s grounds near 
Feltonville. 

Constructed at a cost of approxi- 
mately $675,000, the structure covers 
208 x 216 feet, or 


over an 


) acre. It will serve as a social and rec- 


reational facility in the interests of 
Sun employees. 
lhe main auditorium provides ban- 


de 


FEATHERED FRIENDS IN CENTRAL PARK’S BEAUTIFUL OASIS IN THE MIDST 
of steel and concrete welcome the attentions of the week-end vacationers. 









A “HOE-DOWN” VERSION OF THE HULA IS NO TRICK 


for Charlie, who says, “It sure beats working for a living.” 





quet seating space for 2,000 and for 
1,000 for meetings. The floor may be 
used for two basketball courts, or for 
exhibition tennis with seats for 2400. 

C. Calvin Naylor, Marcus Hook Re- 


finery Manager, pointed out that one 


of the real needs for such a building 
is to provide space for annual affairs. 
He said: “Our organization has now 
grown to the extent that no hall in 
Delaware County is large enough for 
our dinner meetings.” 
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MEN'S fast pitch 





Plush Parade Two diamond in Minneapolis, site of the 1958 men’s fast pitch World’s Softball Championship. 





WORLD’S SOFTBALL TOURNEY 
BIG LEAGUE IN THRILLS 





Ww 
1—Clearwater, Fla. Bombers 6 
2—Aurora, Ill., Stephens-Adamson 
Mfg. Co., Sealmasters. . 4 
3—Montreal, Canada, Steinbergs. .7 
4—Miami, Fla., Dixie Lily. . es 
5—Stratford, Conn., Raybestos 
Cardinals 3 


6—Bossier City, La., Madden Co.. 3 
Clearwater, Fla., Tile and 
Terrazzo . oe 
7—Long Island City, N. Y., De Jur 
Amsco Cameramen 
Norristown, Pa., Blocks 2 
Norfolk, Va., Naval Station, 
U. S. World-Wide Champions 1 
Denver, Colo., Walden Heating 1 
8—Canton, N. C., Champion YMCA 2 
Springfield, Mo., News-Leader 
Parrots 1 
5th U. S. Army, Fort Riley, 
Kansas, World-Wide 
Champions 1 
Vancouver, Wash., Fuel Oilers 1 
9—Cuba, National Champions 0 
Redwood City, Calif., Merchants 0 
Dover Air Force Base, Dover, 
Del., World-Wide Champions 0 
Cleveland, Ohio, Teamsters 0 
St. Paul, Minn., Bel-Mont Club 0 
Farmington, New Mexico, El 
Paso Operations ar 
10—Houston, Tex., Holly Produce*. . 2 


Totals 42 
*Disqualified 





HOW THEY FINISHED IN 1957 
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Herb Dudley, soaked in perspiration 
and aching in every muscle from eight- 
een long innings of shut-out pitching. 
bowed his head as he accepted the 
World’s Championship trophy and 
asked the 7,000 noisy and excited fans 
in the Clearwater, Florida stadium to 
pray with him in an incident unparal- 
leled in American sport. 

The fans out of gratitude and mute 
understanding stood and joined the 
great pitcher in “thanking God for 
giving me the strength to pitch these 
games.” 





1957 Men’s fast pitch World champion 
Clearwater Bombers—front, from left: 


Manager Eddie Moore, Doug Mason, 
Jerry Curtis, John Chesnut, Nolan Whit- 
lock, Joe Lewis, Bobby Sprentall, Eloy 
Fernandez, Bobby Forbes, Batboy Bill 


Only minutes before, the 37-year old 
softball great had pitched his Clear. 
water, Florida Bombers to the 1957 
World’s Championship of Softball. 

Dudley, after two years of obscurity, 
worked long and hard to recapture 
his winning form. With a season’s rec- 
ord of 29 wins and 2 losses, he led the 
Bombers to the world’s title. 

In the finals, Dudley was_ pitted 
against the game’s most sensational 
young hurler, Harvey Sterkel of Ste: 
phens-Adamson Sealmasters from Auv- 
rora, Illinois. (continued on page 10) 


Nixon. Back, same order: trainer War- 
ren McMullen, John Hunter, Harry Han- 
cock, Jim Ellis, Joe Smith, Henry Me 
Whorter, Eddie King, Ed Riddell, Herb 
Dudley, Ray Mink, Bobby Spell, and 
ASA President Otto Smith. 
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1958 TOURNAMENT HOSTS 

NATIONAL (FAST PITCH) 
Ven—Minneapolis, Minn.— 

Sept. 13-18 

Women—Bridgeport, Conn.— 

Aug. 30-Sept. 5 

NATIONAL (SLOW PITCH) 

Men—Cleveland, Ohio— 
Aug. 30-Sept. 1 

Women—Richmond, Va.—July 

(No Regionals held—Nationals are 
Invitational Tournaments) 

REGIONALS (FAST PITCH) 

Men’s Regionals for the most part 
will be played on Labor Day Week- 
end. 

Women’s Regionals for the most part 
will be played around Aug. 12-20. 

NEW ENGLAND: 

Men: Cranston, R. I. 
Women: Dorchester, Mass. 

MID ATLANTIC: 

Men: Elizabeth, N. J. 
Women: Plainfield, N. J. 
CENTRAL ATLANTIC: 

Men: Philadelphia, Pa. 
Women: Washington, D. C. 
SOUTHWEST: 

Men: Oklahoma City, Okla. 
Women: Memphis, Tenn. 
SOUTHERN: 

Men: Birmingham, Ala. 
Women: Childersburg, Ala. 
SOUTH ATLANTIC: 

Men: Canton, N. C. 

Women: Canton, N. C. 

TEXAS: 

Men: Lake Jackson 
Women: San Antonio 
EAST CENTRAL: 

Men: Toledo, Ohio 
Women: Springfield, Ohio 
WEST CENTRAL: 

Men: Aurora, Ill. 

Women: Watseka, IIl. 

WESTERN: 

Men: Springfield, Mo. 
Women: St. Louis, Mo. 
NORTHERN: 

Men: Cloquet, Minn. 
Women: (to be announced) 
ROCKY MOUNTAIN: 

Men: Salt Lake City, Utah 
Women: Logan, Utah 
CACTUS: 

Men: Albuquerque, N. M. 
Women: Phoenix, Ariz. 
NORTHWEST: 

Men: Spokane, Wash. 
Women: (to be announced) 
SOUTH PACIFIC: 

Men: Monterey Park, Cal. 
Women: Orange, Cal. 

NORTH PACIFIC: 

Men: Redwood City, Cal. 
Women: Napa, Cal. 











Raybestos Memorial Field, location of the 1958 women’s fast pitch tourney. 


WOMEN’S fast pitch 





EAST PRIMED TO UPSET 
WEST IN GIRLS’ MEET 


Even today, 38 years after the 19th 
amendment was ratified and the lessons 
of Babe Zaharias, Maureen Connolly 
and, for that matter, Queen Elizabeth 
[ or If are presumed to be well 
learned, there still exists a raft of dis- 
believers who doubt woman’s ability 
to compete. 

All other evidence notwithstanding, 
a sure cure for this male affliction 
would be a trip to Stratford, Connecti- 
cut sometime between August 30 and 
September 5 when the Amateur Soft- 





1957 Women’s fast pitch World cham- 
pion Fresno Hacienda Rockets—kneel- 
ing, from left: Veryl Ward, Mary Powell, 
Rose Williamson, Terry Urrutia, Marilyn 
Sypriano, Dotty Stolze. Standing, same 


ball Association’s Women’s World soft- 
ball championship is underway at Ray- 
bestos Memorial Field. 

For an idea of what wonders could 
take place, fans at last year’s World 
play-offs saw the amazing spectacle of 
two successive no-hit games pitched on 
the same day by the same pitcher, 
Bertha Ragan, of the Stratford Ray- 
bestos Brakettes. 

They saw the Fresno Hacienda Rock- 
ets break away to win their third ASA 


World title 


(continued on page 10) 


order: coach Dutch Chamdler, Pat Gos- 
land, Tommie Slappey, Jean Contel, Kay 
Rich, Virginia Busick, Bernice Coffman, 
Gloria May, Betty Schlegel, and manager 
Bernice Amaral. 
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MEN'S fast pitch 


(continued from page 8) 


Pitch after pitch, inning after inning, Dudley matched 
his 23-year-old opponent. The game went into extra innings 
and reached marathon proportions before the Bombers 
could get to Sterkel. Finally, in the last of the 18th, the 
Bombers scored. The victory was Dudley’s, and his 18 
inning 1-0 shutout climaxed a truly great comeback at 
age 37. 

Dudley’s performance could not have been timed better 
for it indelibly marked the silver anniversary of the Ama- 
teur Softball Association. In 25 years the ASA has be- 
come one of the leading amateur agencies in the field of 
recreation, and has developed softball into one of the 
nation’s most popular summer participant sports under 
the leadership of ASA’s capable secretary, Gene Martin. 


Growing Stronger 


Today, more than 90 per cent of industrial firms list 
softball among their recreational activities. Even though 
softball found an early home on industry’s diamonds, the 
strength of recent industrial into the World 
championships are a clear indication that the sport is 
reaching new heights of popularity. 

Trends in other softball programs over the nation point 
to the same conclusion. 

To the avid softball fan, this means bigger and better 
state, regional and national championship tournaments in 
1958. 


Teams 


entries 


representing all 48 states, 40 metropolitan 
champions plus the tournament winners in Alaska, Hawaii. 
Puerto Rico, Canada and each of the four Armed Services 
will clash in 24 Regional Tournaments for the right to 
advance to the World Championship in Minneapolis, Min- 


nesota, September 13-18. 


Back to Minneapolis 


Minneapolis is a natural to host the World Series of 
softball. It was there, in 1873, that Fire Captain Lewis 
Rober started the whole business when he drew up the 
rules for what developed into the present game of softball. 
Sponsored by the Minneapolis Chamber of Commerce, the 
tournament will become a part of Minnesota’s gala cen- 
tennial celebration. 

Facilities for this year’s tournament are strictly big 
league. Major and championship games will be played 
on the Parade Two diamond, site of the 1954 tournament. 
which now boasts an expended seating capacity of 8,000. 

For the ASA, its second 25 years hold rare promise. 





WOMEN’S fast pitch 





(continued from page 9) 


behind the classy windmilling of Ginny Busick who won 
all five games allowing only one run and 10 hits. 

This year, both Ragan and Busick are expected to re- 
turn, but so should the 1957 runner-up Phoenix PBSW 
Ramblers with their All-World battery of Alma Wilson and 
Dot Wilkinson. 

Add to these the perennially strong Lionettes of Orange, 
California, and it’s a safe bet that the concrete 
bleachers at Raybestos Field will be packed every night, 


new 


Look to Eastern Revival 


Sponsored by the Connecticut ASA with a combined 
assist from the Junior Chambers of Commerce from Bridge- 
port, Milford and Stratford, the 1958 Women’s World 
should boom girls’ softball in the East. 

With the exception of the Brakettes and one or two 
other Eastern entries, the upper echelons of the women’s 
tournament have been consistently crowded with Pe: ific 
Coast representatives. The Far West has held the champion- 
ship without a break since 1948. 

During that 10 year stretch, the women’s title has been 
shared three ways with the Orange Lionettes winning five 
times, the Fresno Rockets three, and the Phoenix Ramblers 
two. Connecticut ASA officials feel this has gone on too 
long and are confident that locating the tournament in the 
East will generate determination among many clubs to 
challenge the superiority of the Pacific Coast. 


Raybestos, a powerful influence 


For the East’s revival, selection of Raybestos Field as the 
playing site comes as a well deserved honor. William S. 
Simpson, general manager of the Raybestos Division of 
Raybestos-Manhattan, Inc., has been a powerful influence 
in the growth of softball throughout New England. The 
Raybestos Cardinals in the men’s division and the Brak- 
ettes in the women’s have long carried the banner of the 
East in the softball wars. The Cardinals won the World 
title in 1955. 

Facilities for the tournament are considered to be among 
the best in the country. Raybestos Memorial Field was the 
first lighted softball park in the East, and its new concrete 
bleachers will give fans top accommodations. 

As in the men’s championship, teams competing for the 
World’s top honors in women’s softball will represent every 
corner of the United States with entrants from Canada 
and U. S. territories adding an international flavor. The 
winner will truly be the World’s best. 





AMATEUR SOFTBALL ASSOCIATION OFFICIALS—can help you 


PRESIDENT 


Ford Hoffman. East Van Buren 


Arizona 


936 Street. 


EASTERN VICE PRESIDENT 


George Cron, Union County Park Commission, Elizabeth. 


New Jersey 


CENTRAL VICE PRESIDENT 


John Nagy, Recreation Dept., Room 8, City Hall, Cleve- 


land, Ohio 


SOUTHERN VICE PRESIDENT 
A. H. Bishop, Post Office Box 305, Marietta, Georgia 
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Phoenix. 


NORTH CENTRAL VICE PRESIDENT 
Einar Nelson, Recreation Assn., City Hall, Minneapolis, 
Minnesota 

WESTERN VICE PRESIDENT 
Walter Hakanson, YMCA, 25 E. 16th Avenue, 
Colorado 
PACIFIC COAST VICE PRESIDENT 

Julius DeMeyer, McLaren, Lodge, Fell & Stanyan, San 
Francisco, Calif. 
EXECUTIVE SECRETARY-TREASURER 
“Gene” Martin, 11 Hill Street. Newark. New Jersey 


Denver. 


B. E. 
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Men’s fast pitch runner-up Stephens-Adamson Sealmasters, Aurora, Ill.—Front, 
from left: equipment mgr., J. Wolf; bathoy, J. Johnson; M. Walsh, C. Smith, D. 
Dwyer, C. Walsh, D. Proctor, W. Gifford, N. Wickersham, mgr. L. Hess. R, same 
order: sponsor C. Hurd, J. Ottinger, R. Smith, B. Farney, W. Johnson, L. Lowe, 





C. Essig, J. Davis, D. Walters, D. Ropp, J. Denert, J. Gerl, H. Sterkel. 


1957 RUNNERS-UP— 


MAY COME THROUGH IN ‘58 


Women’s fast pitch runner-up Phoenix PBSW Ramblers—Kneeling, from 1: B. 
Noack, H. Leeke, Z. Boles, R. Miranda (partly concealed behind big ASA runner-up 
trophy, B. Allum, B. Harris, D. Wilkinson. Batgirl is D. Hoffman. Standing, from 
(r-l): M. Dixon, B. Dryer, S. Carman, coach, F. Hoffman; K. Rohrer, M. Law, 
M. Wills, A. Wilson and L. Rice. 








The following 20 frames, viewed 
from left to right, of celebrated 
softball pitcher Harvey Sterkel. 
Stephens-Adamson Sealmasters of 
Aurora, Ill. and last year’s na- 
tional runner-up presents one of 
the finest studies ever presented 
of one of the softball 
deliveries in the world. Compari- 
son of three front and 
quences, shot by R/M, revealed 


foremost 


side se- 





Photo Study Captures Sterkel’s Famous Delivery 


a consistency of position in Ster- 
kel’s delivery (from start to finish) 
so remarkable that the frames 
were practically interchangeable. 
See following page. 

(Editor’s taken 
with a 35 mm movie camera at 


note: Sequence 
F. 5-6 with superior film at a rat- 
ing of 50. Subject was 25 feet 
from the camera 
mounted on a tripod.) 


which was 





MEN'S slow pitch 
EXPECT BIGGEST 
TURNOUT EVER 
FOR SLOW PITCH 


The fastest moving team sport in 
the coutry, slow pitch softball, will 
climax its biggest year over the Labor 
Day weekend when the largest slow 
pitch tournament field in history takes 
over Cleveland, Ohio. 

The sixth men’s World Slow Pitch 
Championship tournament will be split 
into two categories: Open and indus- 
trial, but thereafter all similarities 
cease as many new names and faces 
will crowd the ever-growing slow pitch 
tournament picture. 

As an indication of the game’s bur- 
geoning popularity, 12 teams fought 
for the first slow pitch World’s title 
in 1953 at Cincinnati, Ohio. Last year, 
that figure rose to 49, with 29 teams 
competing for the Open title and 20 
for Industrial laurels at Toledo, Ohio. 

So widespread is slow-pitch growth, 
that the Amateur Softball Association 
last winter formulated rules to restrict 
the size of the championship field. 
Previously, tournament entries were 
unlimited. This year, one team from 
each State and Metropolitan associa- 
tion will be eligible except when the 
State which 
register 50 or more teams. In _ those 
cases, two teams will be eligible. 


association has districts 


Nevertheless, 1958 entrants are ex- 
pected to reach record proportions and 
Cleveland has set aside diamonds in 
six city owned parks for the games. 

Gatliff Auto Sales of Newport, Ken- 
tucky, the first two-time slow pitch 
champion, should be back to defend 
its Open title. The Gatliffs wrested the 
1957 championship from McAdenville, 
North Carolina after losing an earlier 
game to the same rugged squad in the 
double elimination play-off. 

In the Industrial division Cincin- 
nati’s Turbine Jets went undefeated 
through five games to win the title. 

Although faced with a tough battle 
in their Milwaukee regional, Harnisch- 
feger Corp., last year’s runner-up, fig- 
ures as the best bet to upset the Jets’ 
hopes of a repeat performance. 





For Base-Soft and 
Basketball Backstops 


“As picker” 


Star Co.—titchfield, Mich. Lincoln 2-2022 
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STRIKE THREE... 


by Harvey Sterkel, Stephens-Adamson Sealmasters 
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First FISH-A-RAMA for Industry 
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Officials meet to determine final arrangements for NIRA’s Fish-A-Rama. 


Entries soar as industry jumps 


aboard NIRA‘s national contest to 


find the top fisherman of 1958 


To date, more than 50 companies 
have indicated they plan to send their 
fishing champions to Paris, Tennessee 
to compete in the National Industrial 
Recreation Association’s National Fish- 
a-Rama for industry. 

The contest, first of its kind, will be 
held September 26 and 27 on Kentucky 
Lake, and will determine industry’s 
Fishing Champion of the Year. 

In addition to the 50 participants 
in the main event, many other entries 
are competing in the separate contests 
for employees’ children and for mem- 
ber companies’ fishing clubs. 

Industry’s Grand National Fishing 
Champion will be named on the basis 
of most inches of legal fish caught be- 
tween 9 a.m. and 5 p.m. on Kentucky 
Lake, September 27. 

Selection of the Employee’s Children 
Champion will be determined by the 
species and size of fish caught with the 
particular rod, reel, line and lure used. 

In the other division, winner’s of 
NIRA member company fishing con- 
tests may enter their best catches of 
any of the following species: Trout, 
Muskie, Northern Pike, Salmon, Pan- 
fish and Walleye, National champions 


will be named by judges in each of 
these categories. 

Deadlines for entries are August | 
for the youngsters and September 7 
for the national finals. Rules and entry 
blanks for all three divisions of the 
FISH-A-RAMA are available from 
NIRA Headquarters, 203 N. Wabash, 
Chicago 1, Illinois. 

Attending the meeting, and seated 
from left to right in the photo above: 
Elmer Wood, manager, Paris Landing 
Inn; Lou Twardzik, recreational con- 
sultant, Tennesse State Parks, Nash- 
ville; G. M. Matlack, Aro, Inc., Tulla- 
homa, Tenn.; Don L. Neer, Executive 
Secretary, NIRA; W. W. Ward, Exe- 
cutive Secretary, Paris-Henry County 
Chamber of Commerce; Herman Crav- 
ens, Paris fishing guide; R. E. Max- 
well, acting president, Paris-Henry 
County Chamber of Commerce; and 
R. Garnett, Superintendent, Paris 
Landing State Park. 





For Temporary Buildings or 
Plastic Air Domes over Pools and Rinks 


“Asis pAckER 





Star Co.—Litchfield, Mich. Lincoln 2-2022 
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NEW ALL-AMERICAN 


PICNIC GRILL 


It’s tops in grills! Positive six-way draft 
control provides faster, easier fire kin- 
dling, saves fuel, guarantees tenderer, 
juicier charcoaled steaks, chops and bar- 
becues. American’s many plus-features 
assure perfect lifetime performance. 
Shipped fully assembled. 









STATIONARY 
Weight 180 Ibs. 
COM PLETE 


$4370 


PATENTS 


PORTABLE 
Weight 205 Ibs. 
COM PLETE 


$4985 


Order Your All-American Grill TODAY ! 


AMERICAN 
PLAYGROUND DEVICE CO. 
ANDERSON, INDIANA 





Stop wasting time recording inventory costs, 
handing out balls and paying top prices for low 
quality balls. Install this attractive, cost-cutting 
TFT Table Tennis Ball Meter NOW! 


Leased FREE to responsible agencies on $10.00 
deposit subject to refund. Trouble-free operation 
assured—return machine for FREE repair. Attrac- 
tive hard wood and metal cabinet—7'2 x 82 x 15 
inches high. Easy to install. Holds 120 balls— 
dispenses each for 10¢. Choice of 3 grades of 
top quality balls. Use profit to maintain and re- 
place paddles, nets, etc. No risk guarantee. Send 
for free folder: ‘‘Stop Wasting Their Time."’ 


T. F. TWARDZIK & CO., 


INCORPORATED 


SHENANDOAH, PENNA. 
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—the brotherhood of man 


starts with the brotherhood of boys-— 


45 Years With the Boy Scouts at 
Goodyear Tire & Rubber Company — 


‘ 

So Tire & Rubber Company. 
world’s largest industrial sponsor of 
Boy Scouts, is celebrating the 45th 
year of its Boy Scouts program. 

From a single unit 45 years ago, 
Goodyear Scouting in Akron has grown 
to 12 units—eight Boy Scout troops, 
two explorer posts, a sea explorer ship 
and the world’s first air explorer 
squadron. Worldwide, the company 
sponsors 45 units with 1,689 boys and 
adults. 

Goodyear Scouting began with an 
experience of Chairman P. W. Litch- 
field. He was on his way to England 
to witness the coronation of Kine 
George V and Queen Mary. 


“We were delayed by a dense fog 
which our ship encountered at the 
mouth of the St. Lawrence. For three 
days we barely crawled, keeping a 
sharp lookout for icebergs. 


ANNIVERSARY—IN CELEBRATING GOODYEAR’S 45TH 
year as an industrial sponsor of Scouting, each one of the 
company’s 12 units presented a gift to P. W. Litchfield, 
chairman of the board and a member of the National Boy 
Scout Executive Board Advisory Council. 
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“It was an eerie experience, and 
the thing that saved the situation was 
the presence of a troop of Boy Scouts 
from Alberta. Their cheerfulness and 
high spirits took the passengers’ minds 
off their uneasiness—and | made it a 
point to ask them a lot of questions. 

“| had not personally seen anything 
of scouting previously, and was so 
much impressed with it, that it has 
remained one of my primary interests, 
next to business, ever since.” 

Goodyear’s first troop organized in 
1913 consisted of the sons of Goodyear 
employes. Today there are more than 
100 employes at Goodyear-Akron who 
have gone on to accept responsible 
jobs with the company after complet- 
ing their Scout training. 

In 1917, Goodyear built one of the 
finest Scout lodges in the nation, the 
Goodyear-Akron Scout headquarters. 


by Jerrold B. Rouby 
Goodyear Tire & Rubber Co. 


In 1946 an addition was built, known 
as the Explorer Lodge, for advanced 
Scouts. House, for Girl 
Scouts, was built and dedicated to 
C. W. brother of the 
founder of The Goodyear Tire & Rub- 
ber Company. 
A Varied Program 

Scouting has been active at Good- 
year in many different ways. When 
Litchfield was trying to interest the 
public in pneumatic tires for trucks 
and buses more than 35 years ago, 


Seiberling 


Seiberling, 


he sent outstanding Scouts from each 
of the company’s troops on a motor- 
cade from Akron to Washington, D. 
C. to New York. [t was a pleasure trip 
for the scouts and opened a new era 
in transportation. 

During Boy Scout Week, Goodyear’s 
Scouts play host to employes, members 
of their families and the public by 





TRANSPORTATION—WHETHER IT IS A WEEKEND CAMP 


or a community paper sale, Goodyear Scouts have use of 
this truck. A gift from the company, the truck is scheduled 
for use by the 12 individual scouting units whose activities 
are sponsored by the company. 
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TENTING TONIGHT—EACH YEAR, DURING NATIONAL 
Boy Scout Week, each of Goodyear’s 12 units displays 
some scouting activity. This camping scene on the grounds 
of the Scout Lodges was viewed by hundreds of visitors. 


holding an “open house” at the Lodges 
and exhibiting various Scouting crafts, 
activities and displays. 

Air Exploring was initiated by 
Litchfield in 1941, prior to the en- 
trance of the United States into war. 
He was convinced that Scouts of 14 
years of age or older needed new 
interests. What part could Scouts play 
in an age when air power meant world 
power? 

A group met in the Fall of 1941 to 
plan the first Air Squadron. Program- 
ming difficult because the Air 
Scout Manual was not available until 
1942, a after the 
squadron was chartered. 

In February, 1942, Goodyear be- 
came the father—and Akron the birth- 


was 


December year 





place—of the nationwide Air Scout 
movement for young men who had 


advanced beyond the campfire and 





AUTHENTIC—MEMBERS OF EXPLORER POST 2041 PRE- 
sent one of their Indian dances during an ‘open house” 
at the Goodyear Explorer Lodge. The boys make their own 
costumes, study Indian folklore and habits, and travel 
throughout the country to present authentic Indian dances. 


32. 


MEETI 


ie 


hiking stage and were looking sky- 
ward. The Squadron personnel at this 
time Scouts, 
leaders and 12 committee members. 
From Scout to President 

It was in Scouting that Litchfield 
first met the boy who now is president 
and chief executive officer of Good- 
year—E. J. Thomas. Watching the 
progress of the Scout Lodge, young 
Thomas recognized Litchfield, asked 
for, and got a job. During the more 
than four Litchfield and 
Thomas have been together in Good- 
year, Scouting has been one of their 


consisted of 34 five 


decades 


chief interests. 

Today, the Goodyear flag flies over 
Scouting activities in Georgia, Mary- 
land, Alabama, Texas, Michigan, Ne- 
braska, Arizona, California. Massa- 
chusetts, Ohio, Kansas and Vermont. 
Goodyear sponsors scouting in Argen- 
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tina and England, and the company’s 
Canadian personnel are extremely ac- 
tive in Scouting, although Goodyear 
is not a sponsor there. 

The Goodyear scouting movement 
has seen a steady rise along with the 
company, and it will continue to in- 
crease as the years go by. The insight 
of one man into the future of Ameri- 
can boyhood has been instilled into 
the company’s management, insuring a 
place in Goodyear for Scouts. 

“I have sometimes thought 
said Litchfield, “that if every nation 
had utilized the basic values of scout- 


too.” 


ing as America has done, and boys 
everywhere had grown up with these 
common ideals, world peace and under- 
standing might not be the impossible 
goal it often seems now. The brother- 
hood of man starts with the brother- 


hood of boys.” 





FUTURE SPACEMEN—RIGHT NOW THEY ARE JUST 
members of Goodyear Air Explorer Squadron 1, but in 
years to come, these boys may be the future spacemen of 
America. Link Trainer is part of the equipment in the Ex- 
plorer Lodge for use by the Air Squadron, first in the world. 
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ele es 
NG PLACE—GOODYEAR’S BOY SCOUT AND EX- 
plorer Lodges, housing for the company’s 12 scouting units, 
are located within a few blocks of the main plant and 
general offices in Akron, Ohio. 








MT. LeCONTE, THE PRIDE OF THE SMOKIES, IS A FA- 
vorite climb for Tennessee Eastman’‘s Hiking Club. 


F.. the past several years, members of the Tennessee 
Eastman Hiking Club and their families have endeavored 
to plan their vacations so that they could arrange to take 
a long trip together. 

These annual outings have been highly successful, and 
have added interest to the year’s hiking program. 

As part of Tennessee Eastman’s over-all recreation pro- 
gram, the Hiking Club has its own operating committees 
which handle virtually all of the activities. Approximately 
100 Eastman men and women 
part in this outdoor activity. 





and their families—take 


In addition to the long trips taken by groups who 
vacation together, the Hiking Club plans a wide range of 
week-end outings to scenic spots in North Carolina and 
Tennessee. Burnsville, North Carolina; Clinch Mountain 
near Moccasin Gap; Snake Mountain near Mountain City; 
Sand Cave in the Cumberlands on the Kentucky-Virginia 
border; Mt. LeConte in the Smokies; are a few of the 
many historic and scenic sites visited by Eastman hikers. 

A typical week-end program includes the usual activities 
of camping, loafing, campfire activities, long hikes and 
short hikes, occasionally swimming or wading, and singing 
around the campfire and square dancing. Mimeographed 
bulletins are circulated to Hiking Club members in ad- 
vance with instructions and details. 

Once a year or so the club joins with other hiking 
clubs in a joint hiking club meet. After driving to the 
selected campsite and setting up camp, members are free 
to relax until the evening meal and campfire. The next 
day, usually Sunday, sees them tramping ten miles or so up 
and over the side of a mountain, with a shorter and easier 
hike scheduled for the tenderfeet. Then on Monday, there 
is usually a short hike in the morning. with return to the 
job that afternoon. 

Some outings are scheduled for as little as half a day. 
Others occupy several days. From time to time some of 
the more hardy hikers are organized into teams for a 
work trip, during which they clear out the underbrush and 
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Hiking Clubs Offer 
Recreation - Travel - 
Good Fellowship 


other obstacles along their favorite trails so that all may 
hike in relative comfort the next time a group goes there. 

A joint activity of the Hiking Club and Camera Club 
this summer is the potential sponsorship of group tours 
of Europe, with a chance to take in the World’s Fair at 
Brussels. Savings made possible by the use of a group- 
chartered airplane indicate that costs might well be in the 
range of $275 per person for a round-trip load of 68 
passengers. 

LeTourneau-Westinghouse 

A somewhat similar activity is carried on by the 
LeTourneau-Westinghouse Company Camping Club, which 
was organized to promote the idea of camping as a healthy 
out-of-doors family recreation, to encourage organized 
employee activities, and to exchange ideas and informa- 
tion among employees who enjoy camping. 

Starting with a group of four people who tried camping 
out in 1955, this club was an immediate success with em- 
ployees. In the summer of 1956 five camp outs were sched- 
uled in Illinois, Indiana and Missouri. In 1957 there were 
six camp outs, the largest of which consisted of twenty 
units comprising 82 people. 

Each family constitutes a unit and brings its own 
equipment and food and does its own cooking. Coffee is 
furnished by the club at the campfire get-togethers in 
the evenings. 

A Campers and Hikers Boom 

The LeTourneau-Westinghouse club has a $2.00 annual 
membership fee, with 46 families currently enrolled. Each 
member is also a member of the National Campers and 
Hikers Association, the membership fee of which is paid 
by the company Activities Association. 

The 1958 camping season has seen the LeTourneau- 
Westinghouse club groups spending three-day weekends 
at New Salem State Park, Illinois; at Granite City State 
Park in Shawnee National Forest, Illinois; at Shakamak 
Park near Jacksonville, Indiana; at Argyle Lake, Illinois; 
Keosauqua Park, Iowa; and at Starved Rock Park, Illinois. 


\ 
k 
















Ter 



















Tennessee Eastman and 
, LeTourneau-Westinghouse 


find company hiking and camping clubs 


an attractive activity for employee groups 


Nationally, camping and hiking are growing activities. 


vai National Park executives estimate that there will be well 

- {over 20,000,000 people camping in our National Parks 

te and forests during the present summer. Some of these 

are hikers; some are campers; and some are merely 
> } “budget vacationers—but all will enjoy the beauties of 
ni nature and the vigor of outdoor life. 

68 lhe hiking club—and especially the camping club where 
the family camps as a unit in a group—offers a much 
needed chance for the industrial recreation program to 

ie! include something which will give families a new sense 

“a of unity and an opportunity to enjoy doing things together. 
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EASTMAN HIKERS MAKE WORK TRIPS ALONG THE 
Appalachian trail to take care of cleaning out underbrush 
and other obstacles so that trail remains open for easy use. 
Large groups go out on 3-day hikes, which enable them to 
have fun camping-out, with swimming, square dancing, and 
other campfire activities in the evenings. 










CLIFF DWELLINGS IN MESA VERDE NATIONAL PARK 
were seen by the Eastman Hiking Club on a group trip. 
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Employee Recreational 


the employees. 


This and many other advantages are yours with very little effort on your 
part. The W/S proved plan requires no full time personnel, no expensive 


floor space, no risk, no employee soliciting. 
Your employees will appreciate the convenience. . . 
you’ll appreciate the added income, 


The FREE booklet explains our plan simply and quickly 
.» . Send for it. . . For your convenience, field repre- 
sentatives are available to help set up the plan. Our 
representatives will call at your request. 


WETMORE & SUGDEN, INC. 


GREETING 
CARDS 


COW 
tolp_ you 


THEY CAN HELP FINANCE 
YOUR RECREATIONAL PROGRAM 


are not always paid for in full by 
the company. By the sale of greet- 
ing cards some recreational pro- 
grams which were not possible before can now be realized with the 
addition of the extra money made from the sale of greeting cards to 





SINCE 
Fairport, New York e Member NIRA 1924 














FLANGE-WRAP 


The cushioned grip that gives you the 


@ Suede-textured 
rubber locks fingers 
to grip! 

@ Tension winding 
aksorbs shock. 

@ ORDER ON NEW 


CLUBS 

@ REPLACE WORN 
GRIPS 

At your pro shop, or 


$] gso Dozen 


Delivered 
Check or money order 


C.S.1. Dicks Company 


DEPT. RM, SOLON, OHIO 
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SLEEPING GIANT continued from page 3 


attraction and holding of good employees. its contribution 
to good community relations, its importance as the great 
equalizer, its value in orientation, its democratic principles 


and its contribution to plant morale, so that the plant is a | 


good place in which to work. 


We must also loose the bonds of the mistaken notions 
about the duties of the industrial recreation director, | 
get angry ... and I’m sure you do.. 
introduce you as the man who has the softest job in the 
plant. Neither do I like the assumption that we are punch. 
drunk, muscle-bound tramp athletes. 

Yet, these are impressions which we prolong and ex. 
pand . . . why put off the job of loosing the giant who 
can put down once and for all these mistaken identities, 

Secondly, we must loose the bonds of management in- 
decision . . . too many companies of the United States and 
Canada are still not members of NIRA. We must do some- 
thing about this, because here is a vast potential that can 
lift our level of acceptance. 

A third bond that we must loose on this giant of 
ours is a convinced membership . . . convinced company 
representatives who believe in their national association. 

| would venture to say that there are here among us 
those who have never placed their life work on the line, 
who never have been willing to bet everything they possess 
that their job, their leadership was the most important 
job in the world! 

Why don’t we convince ourselves that we have a saleable 
American product; why are we content to be the window 
dressing when we should be the quality goods. 

On the other hand, why must the most dynamic idea of 
our generation apologize with a national office cramped 
into less than half the needed space and without per. 
sonnel or equipment to provide the services demanded. 

We do not have these things because we do not want 
them badly enough. We have been so busy building our 
own programs that we forget that the stream going by the 
front of our door eventually leads to the vast ocean, where 
lie the unfathomed depths. 

These are some of the challenges I hope we can face 
together. | need your help to lift the horizons of a chal- 
lenge unequalled in our time. It is time to go to work on 
the fetters that hold us down! 

I believe that the industrial recreation profession needs 
an intelligent and an enlightened voice . . . I believe thal 
NIRA can become that voice. 

If we can cultivate the vast opportunities at our finger 
tips, if we can loose the bonds of frustration and lethargy 
that tie us down, we can make this field of ours one of 
honor and prestige, one of vital importance with full recog- 
nition on management’s team. 

You can do it... you can help . 


YOU, are THE GIANT. 


.. for you see... 


For... To each is given a bag of tools, 
A shapeless mass . . . a book of rules 
And each must make ere life is flown... 
A stumbling block or a stepping stone 
Isn’t it funny that princes and kings .. . 
And clowns who caper in sawdust rings. . . 
And little people like you and me .. . 
Can be giants .. . of eternity? 
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eee SLUGGER BATS 


for Baseball & Softball 


Send for your ready reference Catalog of the 1958 Louisville Slugger 
Bats ready now. Illustrated in full color. 


HILLERICH & BRADSBY COMPANY, LOUISVILLE, KENTUCKY, DEPT. RM-8 





